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DIGITAL ACQUISITION

W

DISCOVER

Research current
situation, use
experience and data to
understand market and
end users.

’

Step-by-step solutions
designed to reach client
specified goals.
Develop a roadmap to
success.

PLAN

EXECUTE

Implement the plan to
maximize profits and
reduce customer
acquisition costs in all
digital channels.

MONITOR

Implement reporting to
enable improved data
based decision making.
Understand the market
reaction to client

offering.
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INNOVATE

Identify opportunities
to keep moving forward
to the next level of
growth. Adapt to the
ever changing

marketplace.




Where Are You?




Google Lands You On A Page,
Not Always Your Homepage




Search Engine Results Page (SERP)
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Tool:

Google




© This heatmap is based on a sample of your total visitors. Learn more.
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Pages H o EEAC
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10 Essential
High Converting
Landing Page ==/

Elements . f%

Youdon'thaveto

have the best site, |

just the bestpage [
for that query.

DESCRIPTIVE




eadline that matches what was clicked

The Form Header

A short explanatory statement to clarify
the purpose of the form and what you're
giving in exchange for the personal data.

First Name *

Jane Smith

You can add a customer testimonial for social proof, to A
Content Strategist What are you interested in? *

increase conversions on your landing page. x

Please Choose

A
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MORE CLICKS. MORE CONVERSIONS. MORE CLIENTS!



Calls To Actiml

CALLSTO
ACTION

‘ v Get More Customers Tnday!!
R —— '

v Get Help With A Free Audit Today!
T AOKMAR i

Find Your Life Coach
and Start Living Better

Your wellness is our only goal. Our coaches are ready to help redesign

how you live your life

»

lnsans

Start investing in YOU
today

Neme® | )

Do you feel like you're not living up to Email * { ]

vour potential? At Lasano, we specialize

in developing vour passions and

Phone * {

/

guiding you on your life journey. Fill

out the form opposite and let's begin.
FIND MY COACH NOW

Your coach will contact you within 24 hours to begin your journey.




Logo & Contact Information

e
© your company
LOGO

A great headline about your

= - - - ’
SuUper .o —1=-10 \ =8 0 [*-__, 1 iJ Increase Search Engine Traffic
U e ot ~ '| selvice ofrerin - Maximise Your Profit Potential
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Start Your Free Trial R R INFORMATION




Main Content and Descript

L Aliquam integer mus dolorin Aliquam integer mus delor in Aliquam integer mus dolor in Aliquam integer mus dolor in
Our thought process is simple: . . e e . . e . . e . . e
etiam, enim adipiscing, sit portt etiam, enim adipiscing, sit portt etiam, enim adipiscing, sit portt etiam, enim adipiscing, sit portt
Your current site needs some work, and you know this. nec! Integer vel tincidunt in ac nec! Integer vel tincidunt in ac nec! Integer vel tincidunt in ac nec! Integer vel tincidunt in ac
We think you've been avoiding updating your site because you don't have the time to fix it... and you view it as an expense. mid. Purus? mid. Purus? mid. Purus? mid. Purus?

You view a website as something that takes money OUT of your pocket.

A website should be something that puts money IN your pocket!

66 Lorem ipsum dolor sit amet,

Ona
Wil

Flex
Aliguam integer mus dolor in Aliquam integer mus dolor in consectetuer adipiscing elit, sed

etiam, enim adipiscing, sit etiam, enim adipiscing, sit diam nonummy nibh euismod

= I . -
portt nec: tincidunt ut lnoreet dolore magna

portt nec!

DESCRIPTIVE
COPY

aliguam erat volutpat.

1al Healing Con ce
Aliquam integer mus dolor in Aliquam integer mus dolor in —
.q T ; .cj S ; \ Andrew Barrett
etiam, enim adipiscing, sit etiam, enim adipiscing, sit " =




Offer

A VERYZCLEAR STATEMENT

plalien

A supporting statement of your value proposition. Entice your
visitor to enter their details into the form with the high level details

of your offering.

L=

THE REWARD IF YOU LET US MARKET YOUR WEBSITE...
WE WILL PAY FIRST CLASS DEVELOPERS TO REBUILD IT FOR YOU!

Mame

Telephone

Email

y AOK Marketing i



TRUST
BUILDING

What others say about us

Trust Building

For the past two years the team at AOK have been great
partners. Their ongoing support has enabled a new line of

business to grow from zero to millions of dollars in revenue.

Sal De Spirito

Executive Director, Marketing - Advertising Specialty Institute

HEAR WHAT ONE OF OUR USERS HAS TO SAY

“We had Yuli Analytics set up within an
hour and their simple approach to
reporting means that you don't need
a degree in mathematics to
understand it. “

lane is the Director of Analytics at Averio

YULI IS TRUSTED BY 4000 COMPANIES LIKE YOURS



Product Presentation

PRODUCT CRAZY HAMSTERS
FIGHTING

PRESENTATION

Available on the

#  Availal
o App Store




Secondary Content

Introduction First Name *

Add some descriptive content here to

illustrate what the ebook is about and the
benefits (what you'll learn) attributed to Email *
A Practical Guide to reading it. You may want to mention how

e Conversion
How fo Have a Consumer Friendly Website

5 Simple AdWords Fixes Guaranteed To Save Money D e S I g n o Insert Ch apter Ti tI.ES DW“‘BE&T“EG“&’E Now

Describe the content of each chapter and what

5 Goalz For Every AdWords Campaign many pages it is to set expectations.

How fo Use Hashtags on Google+

you'll learn from it. Key takeaways. 100% Privacy Guaranteed
The Social Life of the App-Addicted Teen

e Another Chapter Title

Describe the content of each chapter and what Downloaded 2375 Times
you'll learn From it. Key takeaways.

9 Another Chapter Title Fre? For A A VALUE OF
Limited Time
Describe the content of each chapter and what Only .

Author you'll learn from it. Key takeaways.

y }Qi AOK Marketing i



above the fold?

— Changes above the fold are noticed by more
people, thus increasing the likelihood of the test
having an impact.

noticeable in under
5 seconds?

— Show a group of people control and then
variation(s), can they tell the difference after
seeing it for 5 seconds? If not, it’s likely to have
less impact.

Dealing with Issues

or
remove anything?

— Bigger changes like removing distractions or
adding key information tend to have more impact

high traffic
page?

— Relative improvement on a high traffic page
results in more absolute dollars.
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https://analytics.google.com/analytics/web/#report/trafficsources-overview/a54516992w87479473p92320289/

Vanity vs. Sanity

All the traffic in the world is great...
But if it doesn’t convert it's fundamentally worthless.




Google Analytics

. ' ' Google Analytics

https://analytics.google.com/analytics/web/demoAccount
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THE JOURNEY - IN ANALYTICS

* (Customer Journey

o Customer #1 - Journey | Organic Search > | Direct > [ Social Network > | Paid Search |

o Customer #2 — Journey [ Referral > | Direct > [ Paid Search > [ Social Network > | Direct x 3 % | Organic Search |

o Customer #3 - Journey

[ Organic Search | Direct » [ Organic Search [ Referral > [ Paid Search > | Direct x 3 % Organic Search Direct = 7 | Social Network >
| Direct > [ Email > | Direct = 3 “




Google Analytics 4
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How the Tools Work




Dave Burnett
db@aokmg.com

0.416-815-8000 x 222
c.416-816-5895



mailto:db@aokmg.com
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